Marketing of processed |lemon-based products:
1995/96 and 1996/97 marketing years

1996/0145(CNS) - 28/10/1996 - Final act

OBJECTIVE : to extend the provisions of Regulation (EC) No 95/1543 to the 1996/97 marketing year.
COMMUNITY MEASURE : Council Regulation (EC) No 2087/96 amending, as regards the period of
application, Regulation (EC) No 1543/95 derogating, for the 1995/96 marketing year, from Regulation
(EC) No 3119/93 laying down special measures to encourage the marketing of certain citrus fruits.
SUBSTANCE : the Regulation seeks to extend to the new 1996/97 marketing year Regulation 1543/95
which authorizes the Member States. in respect of the 1995/1996 marketing year, to pay financial
compensation directly to producers under certain conditionsin order to solve the financial difficulties
experienced by certain processing companies in paying the minimum price to producers.. DATE OF
ENTRY INTO FORCE : 4 November 1996.
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